Winter 2002

Landscape Nova Scotia Honors Its Finest

~ Putting a Little Spring Into Winter ~

In spite of the cold winter weather
conditions, themembershipand
sponsors of Landscape Nova Scotia
Horticultura TradesAssociation
(LNSHTA) gathered at Oak Island
Resort and Marinalast month to
salutethefinest landscape projects
undertakenin 2001.

The LNSHTA sAwardsof Excellence
Program showcases|andscape
projectsfrom around the provincein
the categoriesof L andscape Design/
Build Residential and
Commercial, Landscape
Installation Residential and
Commercial, Landscape
Maintenance Residential and
Commer cial andthe Community

I nvolvement Award. 2001 also
marked theintroduction of two
Speciaty Awards. NovaScotia
Power Inc. an EmeraCompany
sponsored the Nova Scotia Power
‘Plantingin theRight Place’ Awar d
for Excellencein Design,
Placement and Selection. Nova
ScotiaPower iscurrently partnered
with Landscape NovaScotia
promoting sustainableplantingwithits
provincewide campaign; Plant the
Right Treeinthe Right Place. The
Shaw Group sponsored The Shaw
Brick Award for Excellencein

I nterlocking Concr ete Products/
Segmented Retaining Wall

Installation.

The category winnerswere presented
with beautifully hand crafted date
plagues sponsored by Scotia Slate
ProductsLimited.

Doug Conrad (R), welcomes
Paul Olsen and thanks him for his

“ shoot from the hip” comments and

insights into business practices
For thethird year running we had
CNLA memberspresent at our Annual
Genera Mesting. Mr. Paul Olsen, was
the guest speaker at the Thursday
Marketing Sessonand healso gavea
keynoteluncheon addresson Friday.

Paul isPresident and CEO of
Brookdale Tredland Nurseriesandis
past President of Landscape Ontario.

During hispresentations, Paul treated
ustogood plain, straight businesstalk.

GreeNScene &

Landscape Nova Scotia Horticultural Trades Association

Doug Conrad (far right), LNSHTA's
President congratulates 2001 winners,
(L-R) Brooks Carmody, Matthais Lange,
Maryanne Elliot, Daniel Comeau,
Christene LeVatte, and Sandy Roberton.

“|dentify opportunitiesand capitaize
onthem,” was Paul’sadvicetothe
membership. “I talk

anawful lot about opportunities

and have cometo therealization that
they alwayslook bigger going than
coming.”

Paul |eft themembership with much
good advice, and achallenge- to
grow LNSHTA to 203 members

by 2003. “ ThisAssociation has
everything to offer members-

you just need to keep repeating

the benefits- membership growthwill
follow.”

Wethank Paul and hiswife Lindafor
joining usand encouraged dl toriseto
Paul’schallenge. Together wecan
grow!
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Thiswasthe chalengePaul Olsen
directed to our membership at this
year’'sAnnua General Mesting. In
spite of thefact that 2001 proved to
be another banner year for Landscape
Nova Scotia (we saw our
membership grow from 94 members
t0119in2001) Paul challenged usto
amost doubleour numbersinone
year!

| thought that our 20 per cent growth
wasfantastic and could not imagine
that we could grow bigger much
faster. But Paul spoke about the
power of our Association and the
potential we haveto make Landscape
NovaScotiaeven stronger. He
shared with usthe success of

L andscape Ontario and therisksand
chalengesthey undertook during their
journey to becomewhat isnow the
largest membership organizationin
Canadaand beyond.

Paul did not pause during hiskeynote

- By Christene LeVatte

There | sit, amongst the best and the
brightest, discussing the age-old
conundrum of volunteer recruitment.
Around the table are those that hold
degrees and then some, in such
‘people’ fieldsas Communicationsand
Commerce and such non ‘ peopl€e
fieldsas|T, and Engineering. I'm
listening to the various points,
methodology and logic and looking at a
somewhat benign, dull document being
proofed for release as a recruitment
tool.

What is clear is the recruitment of
volunteersis a serious issue and an on-

President’s Cor ner

- by Doug Conrad, President, LNSHTA

addressto discussthe barriersthat
would keep usfromthisgoal. Rather,
hetook usto alevel that punctuated
all the plusseswegain from being part
of such adiverse and strong network.
Hereminded usthat Landscape Nova
Scotiaisanintegra component of a
greater whole and that our dues
reward uswith morethan the obvious
financia benefitswegainfrom
membership.

Indeed, our industry isvast, plentiful,
and full of economicpromise. Itis
estimated that the non-edible
horticultureindustry inour province
hasover a$30 million dollar farm gate
vaue. Thirty milliondollard Imagine
how many businesses contributeto
thisnumber. Surely wecaninviteeven
afew to become members of

our Association.

Inthe upcoming monthswewill be
undertakingamembershipdrive.
Paul reminded usit was better to have

To Volunteer or Not?

going problemto all associations. Itis
neither about a body count nor a
revolving door. Asabusinessruns
successfully with consistent, qualified
personnel, so it iswith anot-for- profit
Association. The eighty/twenty rule
applies, without prejudice, acrossthe
board!

What are the barriers to volunteer
recruitment? An interesting argument
in the search for the volunteer isthe
notion that aType’' A’ personality is
required. | really couldn’t disagree
more. Another notion suggesting that a
volunteer position be assumed to be a
long-term commitment isalso not
correct. Another false'ism is that being

Together

SCOTLA SLATE

PEODUCTS LTD,

Flagstones
Cut Pavers

Tel: (M02) 632-298%
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Custom Flooring
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the competition with usrather than
againstus. Thereisstrengthin
numbers. If wetruly want to raisethe
level of professondisnwemust

wel come newcomersto thefold and
providethemwiththeinspirationand
toolsthey requireto uphold quality
standards and workmanship.

Hants County MN.5.

Overall, thekey isto educatethe
publicto request and demand quality.
With moremembers, Landscape
NovaScotiawill havetheresources
toattainthisgoal. So, whodoyou
know that needsto belong to our
Association? Weneed to hear from
you and them!

avolunteer for an Associationisan all
give, notakesituation.....Hell no!
oops. .. heck no! and my personal
favorite....the fear of the ‘clique’, a
statement that has always offended
me.

| think everything isabout motivation
and to truly motivate people, they must
be apprised of the facts. To attract
volunteerswe should start by dispelling
some of the myths.

Do all volunteers need to be Type
‘A’s?
No, not every volunteer position

requires front and center duty. In fact,
(continued on pg 5)

€ £

www.landscapenovascotia.ca

£ )




Landscape

Nova Scotia -

2001 Landscape Awards Program
A Gelebration of Excellence!

Thisyear’s2001 Awards Program
saw many milestones, banner
attendance, increased submissions
and amarked interest from
sponsoring companies. LNSHTA
thanksthefollowing companiesfor
their support and extends aspecial
thank you to Nova Scotia Power
Inc., Shaw Brick and Scotia Slate
Inc. for their contributionsto the
devel opment and growth of the
Awardsof Excellence Program.

Matthais Lange (center) receives this
year’s Community Involvement Award
from Tracey Mackenziev(L)
and Joe Bidermann.

Thank you for your support!
Signature Sponsors.

Investment Guild - HortProtect and
Webby’sInterlockers & Topsoil.
Participating Sponsors.

Weed Man - Dartmouth, Blomidon
Nurseries, Granview Landscape Group,
Halifax Seed Co. Inc., Highland Sod
FarmsL td., Linden Landscaping, and
Congructioninc., Valey Sodand

Landscaping Ltd., Underground Irrigetion

Systems, Earth-Craft Landscapeltd.,
Integrated Lawn Care Systemsand
SporingvaeNurseriesLtd,

e, e NS
(L - R) Russell Beakhouse, Darren Loner

and Sandy Roberton proudly
display their slate awards

Together

We Grow.

Above JoePrice SawBrick,

(centre) recognize(L- R) KenTimmonsand Danie
Comeau, ACMEEMronments
withtheShawBrick Awardfor their workonWK Healing
Gadn

AllanEddy;, NSP1, (right) congratulatesChrigenel e\vétte
andDavid Senhouseof Highland Sod FarmsLLtd. withthe
Right PlantintheRight PlaceAward

AND HERE ARE THIS YEAR’S

/L andscape Design/Build Commer cial
Under $25,000
ACME EnvironmentalsLtd.

L andscape Design/Build Commer cial
Over $25,000
Highland Sod Farms Ltd.

L andscape Design/Build Residential
Under $10,000
ACME Environmentals Ltd.

L andscape Design/Build Residential
Over $10,000

Oceanview Landscaping / Natural
Expressions Garden Centre

L andscapelnstallation Residential
Under $10,000
\ACME Environmentals Ltd.

LN NER'S !

Groundcover Landscape Services

L andscapel nstallation Commercial
Under $25,000
Rousseau Irrigation

L andscapel nstallation Commercial
Over $25,000

Down to Earth Gardening &
Landscaping

L andscape M aintenance Residential
Under $5000
Groundcover Landscape Services

L andscapeM aintenance Commer cial
Under $10,000
Down to Earth Gardening &

L andscapeM aintenance Commer cial
Over $10,000
Earth-Craft Landscape Ltd.

2001 SPECIALTY AWARDS:

TheNova Scotia Power

‘Right Plant in the Right Place
Design, Selection and Placement
Highland Sod Farms Ltd.

The Shaw Brick Award

Excdllencein Interlocking Concr ete Pavers/
Segmented Retaining Walls

ACME Environmentals Ltd.,

Community I nvolvement Award
Lange Granite Cobblestones

C £
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k delightin
preeentl ng R Godfrey, President
of Lakeland Plant World, with
LNSHTA'svery first President’s
Award at thisyear’sAnnua Genera
Mesting.

Oneof Ross greatest contributions
totheAssociationishisleadership
with the Garden and Patio Show. “|
saw the successof Landscape
Ontario’sCongressand felt that we
could have an equally successful show
inNovaScotia,” saysRoss. And
indeed wedid! Landscape Nova
Scotia spartnershipwith theldeal
Home Show has been successful and
aresult of Ross dedicationtothe
Show. Hehasnot retired fromthe
Association and hasindicated that he
will be back at the 2002 Show,

ass sting with set up and dozens of
other coordination details.

Rosshasthree daughters (Donna
Allisonand Kim), withAllison now
workingwithhimat Lakeland Plant
World. Hegraduated from the
University of Guelphin 1958 witha
degreeinAnimal Husbandry. After

(L - R) Sandy Raberton, Doug Conrad,
Shelly Price, Christene LeVatte and Jeff
Morton extend congratulations to Ross

leaving university hewent into Dairy
Farmingin Caedonia, Ontario. In
1971, hesold thefarm and moved to
Nova Scotiato work with hisbrother
Jm and became operations manager
withAtlantic Vegetation Control. In
1977, Rossopened Atlantic Gardens
retail storewhereLakeland Plant
Worldiscurrently located. 1n 1984,
thisstoreofficidly becamelL akdand
PantWorld.

In histribute, Rosswasnoted for his

steadfast presence and generous spirit.

Ross has been abeacon for many
membersand certainly isdeserving of
thishonor and award.

LNSHTA

mewlBle Wi iR Rartn@rship. mjccs theacs

Reesof theAtlantic Construction
Journal (ACJ) - published by the
Daily News- announced at the
Awards Ceremony their sponsorship
for the 2002 Awards Program.

TheAClJiscertainly worth alook.

offersaperfect venueto exposethe
landscape horticultura industry to
commonissuesand challengesand
offerssuper advertisngvaue. It
providesreaderswith an excellent
resourceand offersinformativeand
current information onthelatest

Doug Conrad presents Ross with
Landscape Nova cotia’s
first President’s Award

Congratulations Ross and thank you
for al your timeand for themany gifts
you giveto those you meet.

g What’sThe
. Dirt?

+ Warmwelcomesto our newest
membersEnglish Garden
Designsof Mahone Bay, United
FarmersCo-Op Ltd. of Sydney
W. Seeves L andscape
Consulting of Lakeview, the
Town of Kentvilleand L. Q.
Landscaping Co. Ltd. of New
Glasgow.

+ Manythanksgooutto Carol
Tunnah and Joe Bider mann for
Co- Chairing thisyear’'sAGM
and makingit agreat event.

+ Warmwelcomesto Susannah
Banks, New Brunswick
Horticultura TradesAssociation’s
new ExecutiveDirector.

+ Lookinyourmailboxinlate

Their readershipincludesowners, construction taking place throughout February for the 2002 L andscape
architects, general contractors, Atlantic Canada. Atlantic Membership and Buyers
municipa procurement staff, Pease consder thismarketing Guide.

purchas ng agentsand many of the opportunity whenanACJ

construction sectorsthat landscape representativecdls.

contractorswork with onindustria

@ (., www.landscapenovascotia.ca /~ )
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2002 Board of Directors
Working WITH You FOR You

Thisyear’sLNSHTA 'sBoard of
Directorsisworking hard to grow and
make L andscape Nova Scotia
stronger. Doug Conrad was
acclaimed President for athird term,
and Jeff M orton moved into the
position of 1st Vice President.
Russell Beakhouse holdsthe
position of 2nd Vice President.
ChristeneL eVatteretainsthe Past
President title. BothMichae Pink

and Sandy Roberton wereelected
to thepositionsof Treasurer and
CNLA representative respectively.

We haveafull and completeroster of
Directorswhichincludes: Joe
Bidermann, CaroleTunnah, Joe
Price, Tom Muise, Alan Sreatch,
Kari Hjelkrem, Lindavan Vulpen,
Andrew Whedlock, Robin
Godfrey, and John Bueglas.

To Volunteer or Not

(continued from page 2)

often, thereisagreater need for those
with specific support skills. Bringon
thestrong, silent type!

Do all volunteers need to make a
lifelong commitment?

No, volunteer termsare appreciated,
regardless of length. Volunteers may
chooseto becomeinvolvedin particular
projectsor offer to help for aparticular
event. A volunteer simply needsto
communicatealength of timeavailable
and to beassigned atask that fits.

Isavolunteer position all give?
The essence of my motivation
argument wasthe appeal of
volunteering beyond the ' greater good’
theory! What iswrong with thenotion
that you just might walk away froma
volunteer positionwith abriefcasefull
of additional (darel say, marketable)
knowledge and actud skillstraining,
bus ness connections, friendsand
relationshipsand aninvaluable
knowledge about your industry asit
relatesto your businessthat just can’t
be had any other way! Why would
anyonewanttogoit alone?You can
contribute, improveand gain al at the
sametime....likeall things, abaance

needsto beachieved but itismy
feelingthat thegainistheinevitable
byproduct of thecontribution...onall
levels. | guessthat’sayes!

But...it’sjust such aclique!

| looked upclique.....generaly it'sa
group, circle, faction, gang or elite. |
would hazard aguessthat it's " Elite
that isthereal perception. OK, fair
ball, to discount aperceptionisboth
naive and nonproductive. Whatis
perceived asa’‘clique’ is,infact, a
group of essentialy like-purposed
individua swho cometogether to
further the advancement of their
Industry by way of their Association.
They areusualy passionateintheir
views, diligentintheir contributionsand
steadfast in their commitment. Sofar,
sogood. The‘clique’ perception
resultsin thefact that asaby-product
of thisgroup working together, valued
friendships devel op, respect develops
and afamiliarity develops. How could
it not?Butit’'snot exclusive. Onthe
contrary, it’sboth welcoming and
comforting, thisgroup mentality, this
‘clique’ . To have, at your disposal,
twenty odd persons on whom you can
rely for advice, debate, asoundboard,

Together

W e

Grow.

JeffMortongepsuptothe  JoeBidermannisbadkon
postionof 1¢Mice
Presdet

theBoardsarvingasa
Director for assoondyear

A

CardeTunnehwesdedted  Andren\Whedocksanvesas

asaDirectorfor LNSHTA  Director andChair ofthe
PlantHedlth
CareCommittee

expertiseor aplain‘olechatisthe
greatest gift for an Association
volunteer.

My father recognized the correlation
between belonging to the Provincia
Association and the growth of his
businessback inthe seventies.
Businessownerswhosegoal isto
expand and succeed in businessareon
aneed to know basisand | can’t think
of abetter way of finding out. So much
can besaid, fingerswagged and
general frustration at thelack of
volunteersbut let mejust say that for
meit al boilsdowntothis. | quiteoften
look around thetableat our productive,
if somewhat eclectic group and smile
as| consider it such aprivilegeto
know them and to learn from them.
Don’t rob yourself of the
opportunity.....consider your strengths,
evaluateyour limitsand whatever
motivatesyou, just pick up the phone
and makethecall. We need you.

C £
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- By Jamie Ellison and Bev MacPhail
LNSHTA Co-Chairs, Growers’ Commodity

Sudden Oak Death isassociated with
the fungus Phytophora ramorum.
Thisdiseasewasfirgt identifiedin
Cdliforniaduring themid 1990sand
has continued to spread in the state of
Cdiforniaand hasnow beenfoundin
southern Oregon. Thedisease causes
rapid death in Oak and anumber of
other genuses.

The disease doesnot exist in Canada
and if it became established may pose
asignificant threat toforests, nursery
stocksand ornamental plants.
Because of thisthreat the Canadian
Food Inspection Agency (CFIA)
began discussionswiththeUS
Department of Agriculture (USDA)
two yearsago. CFIA hasapplied
increasing pressuresincethenfor the
USDA to carry out surveysand
control themovement of plantsand
soil frominfected areas. Todatethe
USDA has not responded to repeated

9
Growers
Corner

Together

Sudden Oak Death (SODS)

CFIA requests.

SODS has spread out of California
and into the state of Oregon, thereby
increasing concern.
UnlikeCdlifornia, the Oregon
infestationispresently considered
eradicatable.

The USDA to date has not engaged
CH A inimplementing measuresfor
survey and control. TheCFIA
therefore hashad no choicebut to
implement restrictionsonthe
movement of host plant materid and
soil from Cdiforniaand Oregon.
Theseredtrictionsaredescribedina
memo which prohibitstheimport of
thefollowing commoditiesfrom

Germany, theNetherlands, Cdifornia

and Oregon.

Jeff Hicks, National Growers' Chair
hasissued regular updatesviathe

CNLA officefor distributiontothe
provinces. Hesays, “What impresses
memost with regardtothisvery
seriousSituation, isthe speed with
whichwecanget highlevel
information out to the membersfor
their information and feedback.” He
adds, “We have developed an
excellent working relationshipwiththe
Canadian Food I nspection Agency
and, asaresult, enjoy very early
warning and consultation onthisand
other potentid Situations.”

For moreinformation on SODSIog
onto: www.ingpection.gc.calenglish/
plaveg/protect/dir/d-01-
Ole.shtml#A ppendix%201.

“Hsmﬂssity of BCPlant Cultivars|E. Heirloom varieties, programwill bringtolight these
Introductions, in associationwiththe CultivarsBred InAtlantic CanadalE. wonderful native species, ook at
Canadian Ornamentd Plant Kentville Research Station and Rock selecting superior clonesand,

Foundation havefuelled thenursery
and landscapeindustry with superb
introductions. Well, how about an
Atlanticverson?TheMemoria

Stars- Great performing plantsdifficult
to obtainin Eastern Canada

perhaps, shed light on someforgotten,
but useful heirloomvarieties. The
programwill asolook closely at

I ngtitutionsand companieswill work plantsthat dowell intheeastern

University Botanic Gardens, underthe  together to propagate, climateand, hopefully, makethem
directionof Wilf Nicholls,isinthe select and breed material to moreavailablefor industry. Let’skeep
processof launchingthismuchneeded  promotenew ornamentalsfor the our fingerscrossed. Stay tuned.
research program. Theprogram, in nursery indudtry.

co-operationwithvariousingitutes
and businessinAtlantic Canadawill
focusonthefollowingcriteria Under
Used Native Flora, Rareand Unusual

C £

We have many interesting plantsinthe
Atlantic Region; most arelargely
overlooked asornamentals. This
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It'sthe start of aNew Year and plans
arewell under way for the 2002
GARDEN AND PATIO SHOW -
Atlantic Canada sPremier Homeand
Garden Show. Beforeyou know it,
thesnow andicewill bemetingand
you' Il bemaking your own plansfor
the 2002 landscape season. |If you
haven'’t already done so, reserveyour
spacetoday. Currently we're 75%
sold out - sodon’t run therisk of
missing out on the best opportunity

Nova Scotia

A 'ShéwNot TecBe Missed

your company will haveto
present itsgoods and services
to eager consumers.

Asapast exhibitor, | know itisthe
onemarketing venuethat my company
will not miss. Thequalified sdesleads
wereceivethrough this Show, setsus
up for theentire season! Those
34,000 potential customersthat attend
the Show need you. Book now and
beapart of themost exciting Show to

- Together

We Grow.

il 4 -

This Show consistently delivers a
qualified audience of over 34,000 visitors

date! Call LNStoday tocashinon
thisguar anteed marketing
opportunity: (902) 463-0519.

You Missed an Opportunity...Shame On

oberton

?/ Sand

mesto informationinthe
form of targeted coursesfor
certification, college sponsored
industry sessions, industry sponsored
sessions, surely theN.S. landscape
horticultura industry must bethe most
highly trained, most knowledgesble
group of skilled trades people around.
Not!

Thereareafew firmsthat could fall
into thisgroup, but not many. Certainly
morethan arecurrently listed inthe
local half dozen phone booksat our
disposal. | only hope not too many of
their customersever get to read this.

| feel forced to make mention of this
because of an event | attended at
Bunchberry Nurseriesfor their 2001
OpenHouse. Anyonewhoisfamiliar
with JamieEllisonand Jill Covill would
know that you would not beinvited to
their event without something at least
spectacular occuring.

Weweretreated to two marvellous
presentations by none other than Wilf
Nicholls. Anyonewho hasbeento one

of histalkswould agreeasto his
immensetaent and plant knowledge,
liberaly punctuated with hiskeen
senseof humour. Theevening
presentation, ‘HOT COLOURSON
A COOL DAY’ wasfilledwithan
array of spectacular Fall dternatives
and somenew comersto helplivenup
tired gardens, decksand patiosat this
timeof year. Wilf’ssecond session
‘NEW FOUND PLANTS
introduced usto many littleknown
native speciesabundantly growingall
over Newfoundland aswell assome
tragically forgotten cultivars (but not if
Wilf hashisway) together with new
devel opmentsshortly coming down
thepike.

Jamiehimsaf wasnot too shabby
(couldn’'t resist that and | could go
further but in deferencetoHis
Lordship...)illustratingmgjor
weaknessesinmogt of thisindustry’s
marketing strategiesand how weare
missing out inso many aress. A
presentation to provokethought and
debate.

A lot of preparationwentintothis
functionwith theonly motivebeing
industry educationa enlightenment. To
those who attended - well done. To
those that missed thisopportunity -
shameon you. Besureto makean
effort to attend future sessions. It can
only helpyou andtheindustry!

Plant the Right Tree
in the Right Place

Trees & Power Lines Don't Mix.
Plan Before You Plant,

LRI

®
R

ﬁnluhuluuquq

1-800-428-6230
Www.nspower.ca
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uestion?
Trueor False?

Good organic mulchesarebasically
inert and havelittleimpact on soil
microrganisms.

uestion?
Symptoms of tree stress
from over mulching may
include:

Nova Scotia -

WHY
PAY

MORE?
CALL
THE
INVESTMENT
GUILD
FOR A

Together

a. dieback of twigsand branches
b. reduced growth

c.smdl or chloroticfoliage

d. al of theabove

uestion? o _
Excessveapplicationsof fine

QUOTE
TODAY!

We

Az a member of your association, you ane oligibie

for business aund parsonal insuranos SiSooumes

Strength by Association!

A& Comprehensive General Insurance Program

iz anly progeam mar

®  Wesiz sl Casadian proaviscisl Pestc ides l=gisbyion
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®  lrolodes milomaks broakdoem poserage ko siationany machisery

Far Adavosa! Whmabon on Gasesd insomsce Ol

1 (800) 328-7887

A Comprehensive, Flexible Insurance Plan
for you and your employesas

MsuArce AVnENe MEUCeS.

For 4 s isnmaVon on Growp Nswance: Tal

1 (800) 459-8990

CNLA.
o:/PROTECT

textured mulcheson poor ly
drained soil or overirrigated
soilscan promote:

a. oxygen deficienciesintheroot zone

b. theinfection of rootsby root rot

pathogens

C. poor root growth dueto excessive soil

moisture

d. al of theabove

e-mail: salesinfo@shawbrick.ca
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to all the winners of the 2001
Landscape Nova Scotia Awards of Excellence.

SH:\\

Phone 902-883-2201 or visit www.shawbrick.ca

Answers
1. Fdse

2. d. dl of theabove
3. d. dl of theabove

MEMBERSHIP FEES: Plus HST

Grow.
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Horticultural Affiliate $ 55.00
LANDSCAPE NOVA SCOTIA Corporate Affiliate $125.00
Together we Grow! Student $ 2000
NovaScoti 65 Celtic Drive, Dartmouth, Nova Scotia B2Y 3G5 Introductory $175.00
P: (902) 463-0519 F: (902) 463-6308
LNS@accesscable.net = www.landscapenovascotia.ca Out of Province (CNLA Members) $125.00
Name:
Address:
City: Province: P. Code:
Tel: Fax: E-mail:

www.landscapenovascotia.ca
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